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More than SPF !
High-tech &
Sophistication
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Wrinkle Prevention

Body Sculpture

Rehydrating

Skin Defence

Tan Stimulation

Soothing and Calming

Tyr Excel™

Bodyfit™
Phytosonic™

Unislim™

Dermaxyl™
Rigin™

Subliskin™

Lipexel™
Moist 24™

Revidrate™

Calmosensine™

Siegesbeckia + Centaurium
Subliskin™

Juvinity™

Venuceane™

The suncare market is led by sun protection (representing 
66.2% of the total value) followed by self-tan with a 
17.4% market share. After-sun accounts for the 
remaining 16.4% share.

By the end of 2012, the suncare category will be worth 
US$6.6 billion, with an expected CAGR of 3.7% between 
2007 and 2012.

MARKET STUDY

 Wrinkle prevention
  Rehydrating
   After sun: soothing and calming
    Reinforcement of skin defence 
     Body sculpture  
      Tan stimulation

Additional Benefits
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